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			The Australian Association of National Advertisers (AANA) is the leading industry and self-regulatory body for advertisers and marketers in Australia.

We are all about working with you to build a better industry!


		

	


	
		
			BECOME A MEMBER


		

	













	
		
			We offer value to members in three key areas:
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			EXPLORE MEMBERSHIP

To hear more about how we are building a better industry


		

	













	
		
			BOOK A MEETING


		

	










	
		
			










		

	






IN THE NEWS
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			SEE MORE
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RESET for Growth

RESET is AANA’s industry leading conference. Join us for a day of inspiration, networking and out-of-the-box thinking on 9 May 2024.



RESET
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Masterclass

AANA and Omnicom Media Group invite you to a Marketing Masterclass on privacy and data loss, and what that means for the advertising industry in Australia.
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CMO Connect

Join us for an exclusive High Performance and Leadership Breakfast featuring Joel Selwood, hosted by AANA, Toyota and The Seven Network.



CMO Connect
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CODES & GUIDELINES
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Code of Ethics

The Code of Ethics is AANA’s core self-regulatory code. It provides the overarching set of principles with which all advertising and marketing communications, across all media should comply.



Codes & Guidelines
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Food & Beverages Advertising Code

The object of this Code is to ensure that advertisers and marketers develop and maintain a high sense of social responsibility in advertising and marketing food and beverage products in Australia.



Codes & Guidelines









	
		
			[image: Children's Advertising Code]
		
	






Children’s Advertising Code

The object of this Code is to ensure that advertisers and marketers develop and maintain a high sense of social responsibility in advertising and marketing to children in Australia.



Codes & Guidelines
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Environmental Claims Code

the object of this Code is to ensure that advertisers and marketers develop and maintain rigorous standards when making Environmental Claims
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Wagering Advertising Code

The object of this Code is to ensure that advertisers and marketers develop and maintain a high sense of social responsibility in advertising and marketing wagering products in Australia.



Codes & Guidelines









	
		
			[image: AANA Self-Reg training for members]
		
	






Self-Regulation Training

The AANA conducts regular training sessions which highlight the latest changes and key issues to consider when creating advertising, marketing and public relations communication.
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			Contact us

Suite 301

100 William Street

Sydney NSW 2011

admin@aana.com.au
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